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ABSTRACT 

 

Novoselskyi I. F. Convergent media in the Ukraine socio-cultural sphere: 

political aspect. Manuscript. 

A dissertation for a Doctor of philosophy degree; specialty 052 – Political 

science. Vasyl Stefanyk Precarpathian National University, 2021. 

The dissertation emphasis on influence of convergent media on the Ukraine 

socio-cultural sphere that in the framework of political science analysis covers aspects 

of political identity as an individual's characteristics in specific socio-political 

conditions, political participation forms as a politically motivated reaction and the state 

of political system and political culture specific as its valuable narrative. 

The author concludes that socio-cultural sphere of public relations is being 

constructed in the new conditions together with the institutional and procedural 

changes caused by the modernization processes. An online sphere deprived the usual 

boundaries, forms both a new personality – the user, an actor of global communication, 

and a new society – an audience that identifies communities, determines individual 

identity formation and constructs political behavior, motivations, tools of influence. 

The last ones are «new media». They are characterized by synthesized content which 

allows them to disseminate targeted influence, converging the widest possible 

consumers’ audience. 

The dynamism of the information and communication sphere is spesified by both 

global influences (digitalization of information, internetization of processes and 

virtualization of social interactions) and local specific (gradual development of the 

information society, whose members search to get more information, share it, despite 

of borders and other constraints). The subject area of political research is focused on 

influence of convergent media on the socio-cultural sphere of Ukraine due to the wide 

range of their communicative nature, diversity of content and opportunities for its 

promotion. The product of such influence is described as the value paradigm and 

political design of society which determines the prospects for Ukraine's development. 
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The dissertation presents arguments about the incorrect identification of the 

«new media» concept and «digital media» concept. The last embody the way 

(technology) of encoding information, but «new media» perform the function of 

modern translation of this encoded content. The author states that the concept of «new 

media» is more relevant in the context of research, because consumer of information 

contacts with them directly. This contact influences on public consciousness and thus 

– on the socio-cultural sphere. 

The author defines the concept of «political communication sphere» as a basic 

measure of the limits of convergent media influence. Within the categorical apparatus 

of political science, concept is described as a system of conditions and spheres of social 

and inter-institutional interactions which are characterized by information and symbols 

circulate, communication of political actors at the horizontal and vertical levels and 

coordination of socio-political interests. 

The scientific research and comparison of empirical observations in the 

dissertation allowed to substantiate the assumptions about the meaningful evolution of 

the concept of «new media». It includes theses that definition «new» does not mean 

only difference from traditional media but indicates constant updating and expansion 

of information and communication capabilities in the coordinate system «yesterday – 

today – tomorrow», where the element «tomorrow» will always be dynamic. 

Studying of modern political and legal framework of the media functioning and 

influence on society values and political identification in democratic countries make it 

possible to specify two approaches regarding the legally defined influence of the state 

on the «new media» functioning. The first approach states the dependence of the media 

on changes in the political landscape, the increasing government control over the 

information sphere, the use of financial pressure, strengthening the process of media 

oligarchization, increasing the opacity of media ownership (Hungary, Czech Republic, 

Poland, Serbia). The second determines the recommendatory nature of the norms of 

convergent media and the minimization of state intervention in the media sphere 

(Germany, France, USA). 
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The analysis of the current Ukraine legislation identified, on the one hand, the 

existence of a regulatory framework and intentions to bring it into line with the 

european legislation, on the other – inefficiency of procedural norms media sphere 

regulating, lack of effective mechanisms to protect the national media space, judiciary 

possibilities to make decisions that are quite contradictory in terms of compliance with 

democratic criteria. 

The author ascents strengthening of the social media potential in modern Ukraine 

in the politician image formation, the creation of a sense of citizens involvement in the 

political decision-making process, increasing the influence on government relations. 

At the same time, the thesis about the dominant nature of the destructive use of social 

networks in the political struggle in modern Ukraine and the public confidence decline 

in public discourse and democratic process due to the increased manipulative nature of 

disinformation campaign are justified. The urgency of raising the level of media 

literacy and citizens media culture in Ukraine is substantiated. It must focus on the 

principle’s formation of the critical thinking and immunity to manipulation and 

propaganda in public consciousness. The author stresses that the global propaganda 

methods of information warfare using by the Russian authorities causes the control loss 

of the Ukrainian state over information sovereignty and strengthens its vulnerability to 

the influence of neighboring states information flows. 

Political analysis showed the ambivalent nature of political communication. On 

the one hand, guided by the content and logic of constantly updated content, citizens 

determine their commitment to certain political ideas, express support for politicians, 

identify themselves as participants in socio-political movements, etc. On the other 

hand, the information and communication sphere of modern Ukraine identifies the user 

by his statements and positition in the network in accordance with established political 

(or public) tokens («green» (Zelensky’s supporters), «porohoboty» (Poroshenko’s 

adherents), «vatnyky» (politically colored russian patriots’ nickname), «p'yata 

column» (internal enemies) ets.). 

Based on analysis of the convergent media influence on political participation in 

Ukraine, antagonistic tendencies have been identified. «New media» create a relatively 
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free sphere for expressing different points of view, but control over the content is still 

unresolved. The algorithms embodied in the «new media» provide rapid and mass 

dissemination of information without media mediation, while the new reality devalues 

the truth of «source of information». «New media» create additional opportunities for 

actualization of important and resonant phenomena and events, involvement of a 

significant number of users in discussion, at the same time traditional perception of 

political participation is changing in the – the act of the «involvement», clickivism, 

slactivism and escapism dominates above the concept «action». Although the online 

platforms development for remote participation eliminates the network space barrier 

for consolidating views and resources, but the personal computers and smartphones 

remoteness from the source motivates to personal distancing, lack of interest in 

establishing the socio-political transformations reasons. 

In the conditions of media convergence, the information searches and exchanges 

simplification, the absence of authenticity standardized filters, the predominance of 

emotional dominants over rational ones allowed to substantiate the definite 

assumption. The conflict of modern societies is caused by ignoring sociocultural 

differences that particularly outlined in the political context in modern Ukraine. The 

search for an intermediate link between the «new media» and political culture found 

out an indirect impact of public opinion leaders on the process of the construction of 

its values. These leaders give to society such arguments that directs it to the certain 

value system choice. 

The established political circumstances and tendencies of the Ukraine 

sociocultural sphere increasing dependence on the direct and indirect convergent media 

influence are not correlated with the normative regulation of the latter, including due 

to often chaotic and uncontrolled external factors (such as global information and 

communication processes, information war with Russia etc.). On the one hand, that is 

an integral part of the information and network society paradigm, which provides 

options for network and community self-reproduction, self-control, self-preservation. 

On the other hand, the author reveals the urgent need to introduce norms and civil 

safeguards in order to prevent destructive influences on the Ukraine socio-cultural 
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sphere. Among these safeguards the finalization and adoption of the media law, the 

non-interference political institutions in the moral and ethical principles of media, the 

introduction of media education practices, raising media literacy and culture are 

defined. 

Key words: political communication, convergent media, socio-cultural sphere 

of Ukraine, information and communication technologies, public opinion, political 

culture, political participation, media sphere. 
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. 3.1.1.      

  Facebook 

   .  
417 . . 1,21  . 

   .  .  
101 . . 72 . . 122 . . 

   
 

.  

96 . . 433 . . 
  «  

» 
.  

419 . . 2,55 . . 
 « » .  
337 . . 2,28 . . 

«   –  
» 

.  .  

57 . . 107 . . 77 . . 
   .  

9,9 . . 210 . . 
-    .  

6,4 . . 73 . . 
   .  

51 . . 1,11 . . 
 

 

      

   ,  ,   . 

  «        

 »,      . , 

.   .  [39, . 166].      

          

. , ,  ,      

,   ,    « » (  ). 
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    - ,   ,  

 .        

Facebook- , Telegram-  (      

’  ),              

       

 .      , 

       , 

   ,        ( . 

3.1.2). 

 

. 3.1.2.     

   (    2020 .) 

  
 

 Facebook 

 
 

 Instagram 

  
YouTube/ -

 
 

Telegram-
/ -  

 

  14,4 . 
. 

– – – 

  7,1 . . – +/797 . 
. 

– 

 
 

35,3 . 
. 

– + – 

  7,2 . . 551 . + +/251 . 
 

 
10 . . – +/303 . – 

 
 

8,4 . . 477 . – – 

  2,1 . . – +/349 . +/212 . 
-

  
7 . . – – – 

  19,1 . 
. 

– +/867 . – 

 
 

9 . . 1630 . +/226 . – 
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  17,5 . 
. 

1969 . – – 

  22,4 . 
. 

1154 . +/1,94 . 
. 

– 

 
 

8,5 . . – +/169 . – 

  13,6 . 
. 

– – – 

  15,6 . 
. 

– – 2,5 . . 

  18,4 . 
. 

– +/95 .  

  7,5 . . – +/232 . +/70 . 
 

 
11,8 . 

. 
– +/432 . – 

  7 . . – – – 
  10,3 . 

. 
– – – 

 
 

11,7 . 
. 

– – – 

  4,3 . . – +/65 . – 
  20,8 . 

. 
– – – 

 
 

6,5 . . – +/313 . – 

 

 

    ,    

   Facebook –     100% 

,   295,5 . .  Instagram 

 21% ,  Telegram – 17%,  YouTube – 50%  

 .  Telegram  YouTube    

  :     ,   , 

 1000  ,     . ,   

       

      Telegram-  

   . ,    2 495 .    

  ,        
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. 3.1.3.     

( -  2020 .) 

 
2020 . 

  (%) 
1 2 3 4 

 
[147] 

  – 
45,4% 

 – 13,18%  
 – 

12,3% 

 
« » – 
8%  

 
[144] 

  – 
36% 

 – 15%  
 – 

13% 

 
« » – 
10%  

 
[12] 

  – 
31,45% 

 
 – 

12% 

 – 9,8%  
« » – 
5,85% 

 
[116] 

  – 
38,1% 

 
 – 

15,4% 

 – 14,1%  
« » – 
9,1% 

 
[185] 

  – 
17% 

 – 10,8%  
 – 

9,9% 

 
« » – 
4,9%  

 
[46] 

  – 
26,6% 

 
 – 

21,3% 

 – 18,6%  
« » – 
7,3% 

 
[50] 

  – 
29,8% 

 – 20,1%  
 – 

15,7% 

 
« » – 
9,6%  

 
[260] 

  – 
26% 

 – 17,6%  
 – 

15,7% 

 
« » – 
10,4%  

 
[184] 

  – 
22,2% 

 
 – 

13,2% 

 – 9,3%  
« » – 
6,8% 

 
[21] 

  – 
17,2% 

 – 12,6%  
 – 

11,7% 

 
« » – 
7,5%  

 
[198] 

  – 
25,9% 

 – 22,1%  
 – 

15,9% 

 
« » – 
9,1%  

 
[139] 

 – 23,1%   – 
20,9% 

 
 – 

14,1% 

 
« » – 
9,8% 
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. ,   «  »,     

 ,   17%  38,1%,    ,  

 .  «  »  «   

–  »,     ,    

   – 10,8%-23,1% ( )  9,9%-21,3% ( ).   

 « »         

   –  4,9%  10,4%.    

   2020 .,    ,  

      2020 .  

     [22] ( . 3.1.1). 
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